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Session Agenda

ENERGY STAR

« Topic Introduction

 Introduction of Presenters

* The Power of Social Media- An Overview
« ENERGY STAR In Social Media

« Partner Presentations

« Open dialog
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Presenters

ENERGY STAR

 Mike Brown- Sears Holdings Corp.

« Jennifer Dolin- Osram Sylvania

e Paul Parmley- Pacific Gas and Electric
e Julie Colehour- Moderator
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The Power of Social Media

ENERGY STAR

Twitter: Brazil: Indonesia: Hﬁau United Fauhu-nh.. India: China:
124m 195m 232m States: 1.21bn 1.35bn

&356 6@

Sources: UN; U5 Cen u; Facebook; MySpace; Twitter
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ENERGY STAR
“In the last hundred years,
the way to advertise was to
get into the mass media and
push your content. In the
next hundred years,
Information won’t be pushed
out to people. It will be
shared among the millions of
connections people have.
You will need to get into
these connections.”

N
Social Media .
[ENERGY STAR

- Mark Zuckerberg, Facebook
CEO

<EPA



What do we Mean by “Social Media”

ENERGY STAR

It's how people engage, share, interact and participate with each
other — and with you — online.

(®
flickr = You{llD)

Broadcast Yourself™

© & il

‘vmleo social bookmarking @WORDPRESS

ps delicious



The Social Media Landscape

ENERGY STAR

What'’s the big deal?

. More_I people now use social networking than use
emal

« Almost half of Americans have a social media profile
— and 39% use it several times a day

Over 500m users 50+m tweets a day
Not just cat and kid 105m users
stories Not just “what | had for lunch”

Aims to own the
concept of ‘like’

<EPA



The Social Media Landscape

N
You Tu I]e ...and the latest craze: “LOCATION”

Broadcast Yourself ™

2 billion videos/day
watched
Not just cat and kid
videos 4 million users
Default video player 15,000 new users a day
“Where I'm going to eat
lunch” —and more

<EPA
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What Social Media IS:

ENERGY STAR

A two-way conversation — for better or for worse
A long-term strategy

A marketing tool

Nothing to be (very) afraid of!

A way to stren%hen stakeholder loyalty, receive
feedback, and boost engagement

* Viral — with a click of the mouse, one person can
S rEead your message to hundreds or thousands of
others

« Atool that needs buy-in at all levels of an
organization

<EPA



What Social Media in NOT:

N7

EPA

A way to save money on marketing

A job for an intern

Short-term or instant gratification
Something to be done in your spare time
A gimmick

A vacuum

Something you can ‘control’

Going away

ENERGY STAR

10



Feedback

ENERGY STAR

How Is your organization using Social
Media?
* Newbies — We don’t use it at all

. tDal?bIers — Our organization is using only one SM
00

* Practitioners — Our organization uses 2-3
mainstream SM tools like Facebook, Twitter and

YouTube
« Mavens — We’'ve got it all!

SEPA )



ENERGY STAR in Social Media

 Facebook
- eMission game

- Be an ENERGY
STAR Video
Challenge

* Blog
o Twitter
 Youtube

« Blogathon & Twitter
Party

<EPA
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Facebook

ENERGY STAR

e Current fans: 8937

(2457 fans in Fall 2010) &

 Began dalily
posts/fan response
In Nov. 2010

e Focus: to engage in
actual conversations
with the public and to
answer every guestion
posed to ENERGY
STAR

<EPA

ENERGY STAR
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Facebook

ENERGY STAR

e Content: Dally posts

R L — that engage the
"'w __’ audience with tips
Em_i i e and questions
S e * EPA's most popular
= == posts include quizzes
b"‘ Ty N and any other content
—_ 2t — . that drives the
= - e audience to discuss
= among themselves.
=== e * Helped create a
Facebook game in
fall 2010 called
*eMission”
<EPA
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Be an ENERGY STAR Video
Challen g€e ENERGY STAR

 Nationwide call for
Americans to share
their energy saving
actions with the social
media universe

 Videos showcased on
WWW.energystar.gov,

Join the Be an Facebook and
ENERGY STAR Youtube

Video Challenge  Voting for top videos
on Facebook app

SEPA §



ENERGY STAR

o 8 i e ket for 3 g TV congsder s Mary o B v Bcreen At el T that

3 el B s g g e D, et s 1 o e e, (ot on TP 13 conene 88

= ket comen 5 2w, bigger s carely et for Micency, harmsfact-bigger T umaly uas
1 2 S

Housed on the
Facebook Notes
platform

Soon moving to the
EPA server for better
reach

Focus: personal,
engaging and
educational posts
Long term goal: To
become “the” place for
energy efficiency news



Twitter

e 12,239 followers
3140 followers in Fall R

@ENERGYSTAR Washington, DG 819 B0 11914 630

20] O) ENERGY sgram of the S EPA and US W RIS (S 1

and proteet the
Edil your proble —

 Daily posts and o e e
response to retweets
and mentions T~

EMERGYSTAR [ ¢
. @ Quiz Time! How marry gallons of water does an #ENERGYSTAR
qualified dishwasher save over Bs lifetime?

e

b g | B STaR (EMERGYSEAR) on Twater | i - - [

Similar 1o you - view s
g EPAnirmarkats

L Folowing - vew al
ENERGYSTAR 17 o7 Z:B-E K —-—z5E
ﬁ @@mncee Thanks for the retweet!
2 Dt

Adout Haks [ieq bebe Shatue Jobe Tarme Frivacy Shorcuts

HERGYSTAR =:% :
NamersStellian gimacee Thanks for plaving!

Ldomtaes Suanrese Ve Destioms Recotces
83811 Turtinr

Answer. An ENERGY STAR dishwasher will save on average 1,300

ENERGYSTAR LrLis >

trendin g (10) P ICS e v
* Quizzes for audience
engagement




YouTube

ENERGY STAR

[ L i e ———— T
Pl G vaw Faotss Tods sk

CnilX ENERGY STAR VIDEO CHANNEL

s b save energy and fight climate changs wih help from the UL, Envirsamental Protiction Agency

uuuuuuu

uuuuuuuuuu

Info Favarlte Share  * Flag

<EPA

ELt Bem-
Yllll Tl.lhf I owse | Movies | Upload Create Account | Signin
et

Channel Views: 7,980

The place to go to find
all current ENERGY
STAR videos and video
challenge submissions

Not a major focus of
our social media push
for 2011. EPA plans to
Increase viewership in
2012.

18



Blogathon

ENERGY STAR
Outreach Method and
Purpose: Impressions
* A social media launch e Twitter: 1,990,561 total
party for the 2011 impressions, 845,069
Change the World, Start unique Impressions
with ENERGY STAR » Facebook: 769,884
campaign Impressions

e Blogs: 539,013 impressions
* Online media: 11,960, 820
Impressions

 Other outreach: 36,500
Impressions

<EPA
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Blogathon

ENERGY STAR

Sample Text on Facebook Support Staff Participating

=} -r am
I Share: [5] Status E- Question [§) Photo #J] Link '3 Video Danny Zambrana
k M, 9 mutual friends
What's on your mind? & Add as fiend
A wal
o Sponsored Create an Ad
13) e Robi
Photos (213) Ifatle Robinson Aveeno
I at 3 Blogathon today promoting some of the great ways ENERGY STAR is
[ Wotes h ! : Join our BE AN ACTIVE
elping peaple acrass the nation become more energy efficient and protect our E NATURAL™ progyam and
A0 Friends dimate. Take the ENERGY STAR Pledge, check out how you can getinvalved in take smal steps 1o
your neighborhood and enter the Be an ENERGY STAR Video Challenge at improve our
http:/{1.usa.gov/ack3g0 emironment, Together

Married to s
Join the Fight Against Climate Change: Take the e Can make a fuge

Simon Robinson ENERGY STAR Pledge : ENERGY STAR impact
1.usa.gov Y Lke - 124,999 people fike this.
Be an ENERGY STAR Video Chalenge: Millons of people have
committed to energy efficiency through ENERGY STAR. Now Restaurant Opportunities
. Is your chance to show off the great things you are doing in longhorn. submitjobs.com
Friends (287) your homes, schools, workplaces and communities! Share MNew Restaurant Job Fair
your story and show the world how you are making @ E starting April 25at9a.m.
Jackie Lau difference! Apply in person at 7059
Arunde! Mills Circle,
ﬁ 16 hours ago * @ * Like * Comment * Share Hanover. Click to learn
more,
Colleen Zamary Jami ). Rodgers Way to be an ENERGY STAR!
16 hours ago * Unlke * 3 1 person Nature's Path Organic Foods
\We're independent,
Virite a comment... family run and a ittle

quirky. From contests to
conversations, join us for
a ton of oraanic fun!

Dan Weitzel

20



Twitter Party

ENERGY STAR

« ENERGY STAR invited
partners, Facebook friends,
and Twitter followers to join in
its first ever Twitter Party on
Aug. 23, 2011.

e Conversation points: energy
efficiency and current Change
the World, Start with ENERGY
STAR initiatives

 Hosted by Britthey Gordon via
@ENERGY STAR

* Participants joined the party
using the #ESchat hashtag on
August 23, 2011 from 1-2 p.m.
EDT

L 2 _ A RATR R

SEPA 21
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Twitter Party Activity

ENERGY STAR

« Tweets during Twitter Party: 558
170 were retweets

 Number of Participants: 114
« Total following of participants (& possible impressions): 94,134

Twitter Party Hits

700

600

500

400
Hits

300 ENERGY STAR

e HESchat
200

100

W’\‘f&

0 ——

818 8[19 8[20 g2} 822 823 824 8[2°>

Date 22
<EPA
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Twitter Party Content

ENERGY STAR

Check out this great video from @BGCA_Clubs! bit.ly/n7RPGb #ESchat

Want a goodie bag? Sumbit a vid and mention #ESchat. We will send the goodies to you!
www.energystar.gov/changetheworld #ESchat

Quiztime! 1st w/ right answer gets @ENERGYSTAR goody bag What energy-hogging item could be lurking in your garage or
basement? #ESchat

Let's do another one! How much more electricity does a computer use with a screensaver compared to in
hibernation? #ESchat

Hey partners, tell everyone about the great events you are hosting this year! #ESchat

Have you seen the ENERGY STARs Across America map? Partners, tell the world what you are doing!
www.energystar.gov/changetheworld #ESchat
Go to 1.usa.gov/iacG9go to check out the ENERGY STARs Across America map! #ESchat

Great event! RT @socaledison: Well be at L.A. County Fair 9/3-10/2 to promote @ENERGYSTAR benefits #ESchat

Thx! RT @NJNaturalGas: @ENERGYSTAR Hosted Vid Challenge and NJCEP discounted energy efficiency lighting fair for
customers. #ESchat

Hey guys, do you belong to our Facebook page? Join us so we can chat all of the time! on.fb.me/oN4Fk2 #ESchat

Thanks again everyone - this was so much fun. Let's do it again soon! #ESchat

wEPA 23
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Are you connected to ENERGY
STAR in Social Media? ENERGY STAR

Ways to Connect Why Connect?

o« www.facebook.com/enerqg ¢ Engage with thousands of
ystar ENERGY STAR followers

o www.voutube.com/epaen ° Show your followers the
strength of your partnership

ergystar :
i / : with EPA
\éV:NW- Witter.com/energys ENERGY STAR extends an

Invitation to all partners to
promote their energy saving
programs and events on its
social media pages

<EPA
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ENERGY STAR
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SEARS HOLDINGS

ENERGY STAR

'Kenmore

m

— DieHard

£ .
mg -

Sears Holdings Environmental Sustainability

Mike Brown

Director, Environmental Sustainability and Legal Projects

November, 2011
SUSTAI “ﬁ] BILITY

26
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Pillars of the SHC Sustainability Kams
Program: Social Media Support St

ENERGY STAR

e Empower Customers

— Provide information on our sustainability initiatives and products via social media
channels (Twitter, MySears/MyKmart blogs, primary Sears/Kmart Facebook

pages)
* Minimize our Impact on the Environment
— Share tips — our own and/or our partners and guest bloggers — that explain how
we are minimizing our impact on environment and how customers can too
 Engage Associates

— Use intranet and internal social network to ensure associates are aware of our
projects and know who/how to ask to learn more

* Form Credibilitygyjidin 9Partnerships

— Collaboration allows us to leverage experts across the spectrum of sustainability
topics
Communicate our Green Success
— Direct Twitter and blog feed on landing page of our redesigned green websites
will provide more visibility
s
wEPA
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Social Media: Sustainability % ‘
Snapshot ;

ENERGY STAR

« Big Switch B o e S R o
* 2 million unique visitors ] empssews i
* 1.3 Billion pounds of GHG gas pledge to save as oo A - FEnery Thie Y via @EnerayCirale
part of the ENERGY STAR pledge
F NGquerofAction Emily 13 by Em iroSears .
+ Twitter: @EnviroSears 3 e
— created Oct. 2010 wee
— stats as of Oct. 2011: 1057 followers; 35 lists)
— Tweet/Retweet at least once weekly on energy oA Sreen Besees Snevay Sficeney an Gamne
efficiency
0%
e MySears/MyKmart Green Living Blog 3 "7 §
— Repost ENERGY STAR® blogs when appropriate “ =
— Energy efficiency posts created w/utility support "
 Facebook T
— Posts are conversation starters .
* Created in collaboration W/ENERGY STAR, utilities, e R e e
and others ok ot o o o v e o
— Geotargeted posts possible e o1

¢ Like * Comment + Share * August 20 ab 2:36pm

£ 108 peopls like this,

<EPA
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Social Media Usage:
Sustainability at SHC

ENERGY STAR

« What has worked?

— Use social media channels to support initiatives of all sizes
* Great way to get feedback and provide real-time help
* Not all feedback will be positive; listen and change behavior accordingly, if possible

— Use social media to engage/build relationships, not just push messages

 #EcoChat

— Planning: Get partners, vendors, and bloggers involved for best results/wider reach; Promote via
blogs and SHC/external Twitter handles; more lead time - better participation; Secure prize(s) if
possible

— Supports SHC Sustainability Pillars

— Results: 16 Twitter parties, avg. reach of 3.3M.
— 2 parties dedicated to ENERGY STAR and energy efficiency

— Participants interested in learning more and purchasing products discussed; conversations continued
beyond chat = building customer trust/relationships

* EPA National Building Competition
— Supports SHC Sustainability Pillars

— What hasn’'t worked?

* Language that doesn’'t resonate with customer base/polarizes immediately; this happens most often
on Facebook or blogs, rather than on Twitter

* Tap Into Savings social media component did not go viral as hoped

<EPA
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5 Lessons Learned

ENERGY STAR

1) Don’t be political unless you are prepared to debate

2) Unless you segment your viewership there is a fine line
between social media and spam

3) Use partners to build your network. It is always better
and more effective when advice and guidance comes
from multiple sources

4) Social media is a two way conversation, you must
budget time to respond to questions and customer
reactions

5) Keep it fun and focus on the savings. All customers can
get behind money savings.

<EPA
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ENERGY STAR

EARS HOLDINGS

<EPA
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OSRAM SYLVANIA
Social Media

Jennifer R. Dolin, LEeD AP
Manager of Sustainability and
Environmental Affairs

SYLVANIA




OSRAM SYLVANIA Disclaimer

ENERGY STAR

. "This document constitutes neither an offer to sell nor a solicitation to buy or subscribe for
securities. Any such offer will be made solely on the basis of the Securities Prospectus yet to be
approved by the German Financial Supervisory Authority (BaFin) and published thereafter. The
information legally required to be provided to investors will be contained only in the Securities
Prospectus. The information contained herein is not for distribution, directly or indirectly, in or into
the United States of America (including its territories and possessions of any State of the United
States of America or the District of Columbia) and must not be distributed to U.S. persons (as
defined in Regulation S under the U.S. Securities Act of 1933, as amended ("Securities Act")) or
publications with a general circulation in the United States of America. This document is not an
offer of securities for sale in the United States of America. The securities have not been and will
not be registered under the Securities Act and may not be offered or sold in the United States of
America absent registration or an exemption from registration under the Securities Act. The
Issuer does not intend to register any portion of the offering in the United States of America or to
conduct a public offering of the securities in the United States of America. This document is not
an offer of securities for sale in the United Kingdom, Canada, Japan or Australia."

<EPA
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Earth Day 2010 — Key Parameters

ENERGY STAR

Significant interest in “doing something” for

the 40t anniversary
SYLVANIA * Disney
o » Siemens
 Retail customers

Back to Earth Day core message
» Take action
* No sales pitch

Designed to be viral
e Easy to understand
e Simple to do
 Applicable to everyone
« Daily, weekly, and grand prize
» Everyone gets something ($1 off coupon)
e Built in “share with a friend”

Limited budget, unlimited ambition

<EPA
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www.earthday.sylvania.com

SYLUANIA

e lot!
ACTION | We'll even throw in a few incentives to get you started. Take
the SYLVANIA Earth Day Challenge and we'll reward you
- with a coupon for §1 off a new SYLVANIA Halogen Super-
Saver bulb. You'll also be entered fo win terific prizes —a
new LED light bulb, an annual pass fo the Nafional Parks,
and a carbon-neutral 3-night trip to Disneyland for 4 people
(including airfaret). We'll offset the trip with a lighting
upgrade for one classroom in the country with a special
raffle for educators.

13 STEPS S4.714 START NOW

- WJ,,-F-‘\W — —

40 for the Future Earth Day Challenge
* 6945 total consumer participants

» 2,700 registered participants
» 427,794 individual “acts of green”
» over 20 million kWh saved from individual consumers

- . : : . -
< EPA Goal achieved with commercial participants

ENERGY STAR
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The SYLVANIA Roadmap

SYLVANIA
;.-'.".—.-.'-.:'.--.- ‘H_lhh_:..._ | ‘I@M

—Centra]
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Meet Our Earth Day Ambassadors ENERGY STAR

= To generate consumer awareness around the 40 for the Future Challenge
and increase the brand’s iIWOM (internet word-of-mouth), SYLVANIA
partnered with three influential bloggers to act as brand ambassadors.

= The ambassadors host sites that intersect the “green” home, lifestyle and
parenting categories for maximum, versatile reach.

= All three ambassadors have leveraged their digital properties (blogs,
Twitter and Facebook) to encourage participation in the Challenge.

Mem Gcnc ratiansm

% Eém@ ‘ WM‘

"Eﬁﬁrey McClelland Rachel Sarnoff Jennae Petersen 37



Audrey Gets the Whole Family
Involved
ENERGY STAR

1fl:l“ Tul]E 'rmrrn;mnra-':. Syhana Wi | | Beawen Browaa | Lighoad

Sylvania’s Earth Day Challenge

MoesGigneraiions |= 83 videos Sebiicnize

Il mE—— LR R -] = . e - oy -

‘ ‘ It's a moment like that where | truly

See_ the |mporta_nce and benefit of Continuing myv Svlvania Earth Dav
taking part in this Challenge. It's Challenge illl]ir...-“'_,-"l'nit.l}',-":u*l'Hl*}: 1
not just about the 40 days, it's #Svlvania Are vou!?

about making changes here on out . '

within myself and my family that o AudrevMeClellan

will make the biggest differences. h Audrey MeCletan

How absolutely refreshing! ’ ,

SEPA )




Here’'s What Rachel Had to Say

ENERGY STAR

)
N7

n?\]" "F|. rjl]ﬂ[] r_[ 1]| E-‘_:-"LF“I._:
r rﬂ:“::- | Marth 1T 344
i
\\H \u. ﬂ__f{/ B B Sree pas e E 1
FoLtw s W Y HRGEER T S 0
sy P

W e e Edeam

Tl i ,."’

‘ ‘re you looking for a quick and
easy eco fix? Your light bulb may
have the answer....it's the little
everyday acts that really add up
for your home and our collective
home, the Earth. This video was
brought to you by SYLVANIA the
leader in eco lighting solutions. , ’

EPA

Tha QMLY
natural
toothpast
to meat t
RIGOROUE
PERFORMAN
STANDARD

ad ‘A
Eduitk e
f i {ari F I f : f
F ¥ » L4 4 $ f
Hey therel ecostilettor is using m
f Twitter. f
II:I-: Iw-::—; l‘;‘“l. IIr|II--'l ..:,".::I ...I m- I“ ...l.:.l. 'm:;. - e
F Vowssmiiag ! Jivks Homay b o i anas ul-tullllnm |l-|-ru- I
f b . . * L] f
f ' ecostilettor F
f im:!rﬂgina R“hglle:lll'::EFd to unplug, ooy i f
F urlnlnn for the Nati nrki pass [ F
h:|'| & your u t: o
hitlp. oW Iy |||'|.1 Fodeany
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'__-_.-‘-‘1 fabwen Yoiit Dt Grsett Yot et Ferijy
[

v Vot (i) i

i Wi Desnd | vesriry Gatmsiier. Waeok | [+ lwoamay Revaabedt]
e Brch 14, Dl od [N

Pk, b

......... S s et
A e s il e el e o T il Pl B R B il
s Tham ier yms phsion | Arel of yi o Oelesss £, B8 e SRR PEve piond T e
A s ey e a0 B 0B, Doeey T e g
ot e swin| I it ek, weee ey LS o e pensle: b s ochals i
Fw g, ! il reech P gl Ty sty e opeey e v, i dhenge o
Farce mak o el ey |

The | vy aansiiel
i mrweh, | chabrraged wrysedl gud o o yom w30 e e b e O BrE T

Lo Jain Twartai

More and more people are joining
Svlvania's Earth Day challenge. Have
vou pledged vet? It's really simple!

http://bit.ly/blkrG4X #spon

greenyourdecor

lennize Peterien

g il ABusf abBviEtrE  FEi cnil afivech @

ﬁj.*h‘nnin':; Earth Day Challenge &
Oy Energy Gauntlet (+ Giveaway)

R

Voot e ivaam b iy bl by 1hal sjncificad) codvaide wirth Eainh Hay
10w w (b 0 e ik Tha ey o b 11V Rail Vs Baasiaie B e R
arsas lirngg swary chay, o nssds v sl D1 ba s pn s 11 b g e i T b
Ridi it i cisage bev e Duy sbiaa | imaly et il b di o all vha s
by rwmrent, | alims rwabas it s dlay oms s el wni sgperanny noslseais ke
s s grean rewy Aped sbues & momgpany lis Sybraiva apposbes s
i rhalargs = pla ihai Ditemally anyroe o parscipaia, i dadn i labs

ik vy g dar v i sign i Esparally buraasm ol af s dhanges s
ﬂ-nunu iy Ve e

‘ mave challenged myself and all of

you to go around your home and
do a room by room assessment.
How many items do you leave

plugged in all the time? What do

\easily turn off or unplug?

you leave turned on that you could

Dt

DESHON PUBLIC

Pemdy to fnd oot what you cm v f 7ow parsopei o Lhe Greso Vear Barar
Eiriy Cutimtlet ™ ey irvosmissins frmmems Bivma et piar binge The i =]

99
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SYLVANIA “Parties” on Twitter ENERGY STAR

= @AudreyMcClellan and @GreenestMommy hosted the
first-ever SYLVANIA Earth Day Twitter party on April 19.

= Through a variety of branded and unbranded Tweets,
the SYLVANIA Twitter Party generated awareness for

the campaign and injected the brand into the social
media conversation.

= More than 260 Tweets with the #sylvania hashtag
reached a cumulative third-party following of 478k+ in
one hour!

= Engaged more than 40 participants

<EPA
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SYLVANIA Twitter Party Snapshot

I Tweet: |I‘m getting reaHime search results at TweetGrid http://ftweetgrid.com/ (59) Hashtag: [#sylvania
T t.G id user: | Pass: | Tweet |1 Hide ]
UJH f‘ ﬂ | from:greenestmommy \ Search! | Stop sylvania Search! | Stop
Crasis 8 Twites Sasrch Deshonsni st updriss n -d . =
COCSCRCDHTD@m = e
—
. tken greenestmommy: Love the "transumerism” idea: IR\ prsany: RT @AudreyMcClellan: RT @Sylvania:
- EE § ] Trade or rent instead of buying new; get 33% off NY® Chance to Win a carbon-neutral, three-night

2P 0P 500 ®

BookSwim with "EARTHDAY2010" at checkout!
httpziiow Iy AoHmM

- 3:40:20 pm

Maon A

Disneyland® vacation #sylvania
Mon Apr 18 - 3:41:31 pm

qgutterabbit: Earth day is so exciting. Going
"green” is something | am really into. Its nice to
other people getting charged by it too #sylvania

Mon Apr 19 - 3:49:44 pm

greenyourdecor: If you haven't taken the
#zylvania Earth Day challenge yet, what are you
waiting for? It just takes a few seconds:
hittp: it lybkrG4x

Mon Apr 19 - 3:48:31 pm

greenestmommy: This has been so fun! Please
check in on www.MommyGreenest.com, which
flaunches in May. Thanks @audreymcclellan and
@sylvanial #sylvama

Mon Apr 19 - 329

SmartyPantsMama: They do! | want one! RT
m@guﬂerahh\t @SmartyPantsMama | love the

solar power chargers, they look so neat! #sylvania
Mon Apr 13 - 3:40:42 pm

y: RT@jennifercanada: “hanging
clothes outto dry You're my idol! | cannot get that
Jline going! What's your secret? #sylvania

Men Apr 19 - 3:27:54 pm

gutterabbit: @SmartyPantsMama | love the
solar power chargers, they look so neat!
#sylvania

Mon Apr 19 - 2:29:50 pm

ﬂ pontowd: @audreyMccellan | am so excited when
will you choose for the disney vacation now or
later ? #sylvania

Mon Apr 19 - 3:43:45 pm

I deharza. RT @AudreyMcClellan: RT @Sylvania:

tume Profs Fisd Peopls Semings Help Sgp ol

| Just finished my 40 for the Future!
Excited! U don't realize how simple
things eat up energy...cell phone
charging i.e.! #sylvania

halogen SUP

STHY R sat

greenestmommy: RT@pontowd “using green
products to clean the office.” Yes! FDA found air
QNSIDE more polluted than out be of chemical cleaners
#aylvania

Weon Apr 19 - 2:27:01 pm

greenyourdecor: While you're entering the
#sylvania 40 for the Future Challenge, enter the
GYD Energy Gauntlet too! hitp: #ibit lyfaYYAkY

Mon Apr 19 - 2:38:16 pm

Nponiowd: @audreyMccellan everyone needs to
do thier part. look at what they are throwing

RT @svlvania If you aren't quite ready
to switch to a CFL, consider the

ERSAVER: #sylvania

Aucirey McCleliard

‘-ﬁ SmartyPantsMama u AudreyMcClellan

"hl Fa

away and try to recycle and reuse #sylvania

ENERGY STAR

@SYLVANIA Ive tried the Halogen
SUPERSAVER but [ went ahead and
switched to CFLs for all ;) #sylvania

Beply 1 Beiwest

MandaPanda429

Amans YEn

I
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40 for the Future in 140 Characters or Less

ENERGY STAR

= Twitter handles have been a buzz with news of the SYLVANIA’s Earth Day
Challenge, with 99 Tweets reaching more than 346k third-party Twitter
followers to date.

SYLVANIA Announces 40 for the Future Take the SYLVANLA Earth Day Help save 40 Million kWh in 40 days -
Earth Day Challenge: "While 40 million Challenge - Save Energy & Win Prizes!: _____ Earth Day Challenge. Spread the word -
kWh might sound like a big number, In celebration of the 4oth anniversary of retweet http:/ /earthday.svlvania.com/

the... http:/ /bit.ly/aSQizC | Earth... http://bit.ly/dz)Zy)
tracey0917

| E Go_Adventure | . Thrifty Jirney Tracey Gry
ki |

‘ Cool classroom idea! RT @ecosans

RT @ tracevoor7: Help save 40 Million
EWh in 40 days: Earth Day Challenge

Can we save 40 million kWh of
http:/ /earthdav.svlvania.com/

electricity in 40 days for the yoth
anniversarv of Earth Dav? Svlvama

thinks we can: http:/ /ow.lv/1n6pd... v Sharlaboo
A Snarla Hedand
GetSolar
FECSHarn com
|
Sylvania's 40 for the Future Earth Day iret ready for Earth Day with these great Svlvania has an Earth Day contest
fh’ullen e strives to make lightin D- — energy saving tips from Svlvania - and — b/ bicly fagvgps Well, we could not
: hg /bt Iy b1y 5 88 see how together, we can save 40... take showers, eat raw food, flush less,
R .ll__p.; fortly/biyey http:/ /bit.y/onKqvy not turn lights on...
LEDnews ¢ 8 homeoclogyaz packfutur
ag memeiogy Fiune of Packagng

LED Lignong NEwW:

wEFA
43



WEEI — 1 Green Thing

ENERGY STAR

e 7 markets EJ[1THING]

NEW ENGLAND

» Radio station blogs L [ ] e T temme [ i on i

ommunity | OnTheGo | Food |

What's your 1THING?
= e

; 5
£ Remember to check the seals on your
4 3 refrig or ta mal re
A are o tight

» Overall, the campaign over-delivered on

impressions and spot delivery—25,037,00

impressions in total! o] e vt i oot SO I

How ma
will you change | Facch 29, 2010 - iste
aul belare Earlh Pegted by: Brynn M
Day?
01 m il truly ushars in the season of Spri
01 Snowdrops, crocuses, n daffodis seem ta sprout and bloom "U',‘;':al' Kl
&y warm spell. These

rin i . H
D Istand, Connectit, an  andm ckiHere | 4
Os i M 2 %

carbonrally...-

15-second SYLVANIA
Earth Day message

¢

<EPA
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ENERGY STAR

Total Results at a Glance — Earth Day gErgm

~N
911K+ Third-
Party Twitter
Followers

- ,

SYLVANIA

130K+ Print 86.3M+ _Onlme
Impressions Impressions
(UVPD)

\_ G D TOTAL ; 9 y

66,633 essions /
<EPA
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" now customers
nergy

Pt
Bloggers
1 you Ll nater

e drwnad powee b

2 lan G-
wlhnmari‘-\!
v 2 e |4 5 suatice, lawvn the
| e e mu' -1
3
(53 31200 FREE Admission far mary personnel and families

Dct Tih-121h1 Moa infa: Mg/,
Mlaetmeek abi + [pls RT)

Hlve auestions about guing #sclar? Check out our handy FAQ
s o commonly asked uesiions about ol energy
W

&

erjenn Clad to hear = thanks for the update.

If your SmartMeter is connected 2 the metwork, siga up for
Enargy Alerts = & naw way [0 MANAGE U Energy use & save
M bCasRX

@eogerienn Can you DM me your name/address account info
30 | £an book inta this for you? Thanks!

October is Solar Energy M
Th.me.

learn how you can Go Solar
with PCAE hatp. Oen

Wiey go #xolar? Save monty, help save the environment, and
con! Dalflo l\'akmn thee future bright for all Cakfomians.

Danber i Solar Energy Moath - g0 solr
UTaXT #

143 Prapls Lika Thi

aa i U 1
v o S Tampinnts FEAL
FEALy
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la IS (Especially)

Regional &
Wikdermess

A A

- g = T
Ewitter -
[ .

3 i Castro It ‘\‘-‘_ | Alameda ey e Chabot Brackshire
i 5 - — B PGS Feathill | Regional Park
- B z ‘-‘-\'_ N e ood S8 Chabotpank
wikk S : .. %
Cwitter : Santeandro’ L= AN
% Oakiand <)
Intemational % B,

rpo;

Marina Faire

What is Twitter? Caslro T

Ashiand  Valley

San

user name of M piEay % 25
Lorenzo Gherryland Fairview:

passwont Hayward i ;i Hayward
[ Fairmont Execitive o
Vestvie Alrpart e Garin
% Westzn . \F\Tne- Thacge @D . e
o £ 3
E San B % Dy, Cresk
Twitter is a service for friends, family, and co—workers o Alrpart » - ¥ H""'”":' P
to communicate and stay connectad thraugh the exchange of . + o X
quick, frequent answers te one simple question: What are you @ 2 \ Millbrae g,:\"f’”n Union City
doing? Sweeney
) R %y Buringame £
4280 L r - L3
& S
Hillsbo h
FSTeroudt . gan Mateo Ardennood
San Francisco Foster City o
State Fish and WY  Fre
1 el b Torktr s akres B ESP  you aren fariar with Tuwier Montara Gam=lReiuge %,
e Highlands-Baywood R z &
P T - viows ey e i ol Newark Ay,
Manager fiest henr about & But e yeu \ San'Ca
st usig . you restze how T Belmont 581 Ca
e fun £ ; A Alrpart o
Half M El Granada \280) e o
e Mazum, Authar o Tha Desd Bay Airpart, < San Carlos Landing
i Cay Redwood
. e @9 Palomar Gy
Half, Park Hiy-104 o
©.2009 Twitler  About Lis Biog & MLy - Eerd Fari.rjoma‘ks Palo Alto
Lake Hills
Menlo Park
Moon Bay. %}G f b k
Q‘V West Palo ace an
. & . Menlo Park
urisima Creel
Redwoods Regional giocaside Stanford S
g Open Space @ Historical ciety
- Stanford
] ‘Weekend Acres &
% Mountain 9% by,
5 El Conte De. Portola yoqr. i i
Madera Creek Valley Los Altos few Lt

Open Space

-
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Provide value to our customers

Promote interactive and transparent
dialogue

Measurable results

Integrate social inedia outreach with
traditional customer service
channels/marketing efforts and
programs




Like @
Cama

G

€ 2% L, itp: /e Facebook i ic?skmapp_2517

facebook a Program goal was to build a small

®  Pacific Gas & Electric Company - Like & Lower community of engaged people (200-
500) to drive an energy efficiency
conversation on Facebook and Twitter

h

L

LIKE & LOWER (.- 88

LIKE OUR CHALLENGES & LOWER YOUR BILLS

5 days left

CQs
S Wash clothes in cold water Current Like count: 2,945 (started at

What's this all about?

&0, Friend activity
i Like & Lower 1f 10% of PG&E’s customers washed clothes in cold water only 774)
[@ Photos using cold water detergent, then in just two weeks you could
B videos save up to:
3 vourbe
B rews $ | $470,891.32
. . 3
Talking about this*: 437
About ¥ 1 395,706.99 therm 1
This page is monkored from 8 a.m. —
- 5 p.m., Monday-Friday. If you
have ag... P 352 36 Cars O
More - the Hoad

Total Unique visitors: 1,164 (337

1.299 Get in on the challenge by liking this =~ _ e
b this . Save more mo! . .
" :I:‘tli::jham SR EN o $ Getla $50 clothes X p r eV I O u S)
434 washer rebate from
are taking about this ' PGRE >
Likes Ses All
hel?)  The First Teeof So far, the community has pledged to save:

San Francisco

“irst Tee
Sum Framoscs

$ 27040 | 4 22672 therms |.';; 0.20 G0t

R San Francisco RBI

o Other ways to save From the community

California State
Parks Foundation

Atascadero Fire
1 | Disaster
:u | Response Trailer




Facels
Enercs

I hawve changed all mine koo, . .makes for a pretky dark bedroom Far a Few minotes
while the light bulbs warm up.

Like * Comment *© October 4 &k 10 15pm

Pacific Gas & Electric Company Micely done! Another smark

Ji lighking chaice ko laak inka is LED lights - especially if vau decarake Far
the holidays, LED lights save wou money {cheaper than traditional
incandescents), and energy, kool bkepe [ e, poe, comjmyhome/]
saveenergymoney savingstips/seasonaltips fwinter fledfinde:x, shitml

Ockober 4 ab 4:43pm -« Like

I - CFLs take time o owarm up, some don't,
depending on the coatings used in the lamp, Try a different bvpe
nexk time.

Cictober 5 ak &:29pm e Like

-ﬂ I 1= vou, both!

Cctober 5 ak 9:39pm - Like

\Write a comment. ..



er

Follow
Outhb

iE4Me, the official Twitter account of PG&E, serves several
ourposes. The channel is primarily used as a vehicle to respond
to and resolve customer service issues, but also provides a
channel for outage updates/crisis communications, event
notification, and promotion of PG&E’s work in the community
and in energy efficiency.

I Personnel and famii
P [bit.ly/sf2nofleetweek g

(Customer Service

www.pge.com/customerservice F—— R
WWW.pge. about going #solars out our ha

g Yarcndat L‘::;—"I‘ i?:;;:;;linuniv asked questions nbou:“sr»lat"gll:lei’::«I
1-800-743-5000 [Residential] iy ond e
1-800-468-4743 [Business) !

@rogerjenn Glad to hear - thanks for the update.

f}gefomeﬁpgs.com about 8 hours 390 via TweetDeck in reply ta rogers

SmartMeter is connected 2 the network, sign up for
!E[n‘:';; Ar'l':ns - @ new way 1o manage ur energy use & save
http:f fbit.ly/bGe5RX

" @rogerjenn Can you DM me your name/address faccount info
rogerfe

7. i i jou? Thanks!
so | can look into this for you? Thanks

Social Media




Twittes

G

- bc7newsBayA
@abernensBayhrea
(@PGE4Me Can you tell us more about
this large power outage (per your map
online) affecting customers in San :
Francisco? bit.ly/16IfNC

24 Jun iz web 17 Favarite Retweet & Reply

' @PGE4Me

G PGEE &

abc7newsBayvArea Approx 6700
customers out; car pole accident was the
cause. Nob Hill, Telegraph Hill, Russian
Hill, Pier 39 impacted

24 Jun via TweetDeck

77 Favorite 4 Raply @ Delete

e @abc7newsBayArea
labc

abcinewsBayarea

(@ PGE4Me Thanks for all the updates
about the power out!

24 Jun wia Seesmic twhirl 17 Favorite Retweet & Reply




@wired
Wired

RT «« PGE4Me «« Wired We're on it. Crews
were sent immediately to the scene. Will
provide updates to all w/o power ASAP.
Thx 4 your patience.

G Aprvia Tweetie for Mac 77 Favorite 92 Retwest 4 Reply

@ @mercnews

MercMews

Hi (« PGE4Me: Any word? RT (« tleehane
mercnews Any idea as to why

emergency PG&E crew's digging on corner

of Lincoln Ave./Byerly St.? #SanJose

3 Jun via Seesmic twhil 7 Favorite 3 Retwest 4 Reply

@wired
Wired
RT (jadedfox: Thanks to «« PGE4Me for
getting the power back up ahead of
estimates for «« Wired. It made my job
easier restoring the network.

B Aprvia Tweetie for Mac 77 Favarite Retweet Reply

@mercnews
METTHNEWS

Thank you! RT «« PGE4Me: (« tleehane a
vehicle hit gas meter around 6 pm; crews
dispatched at that time. Will update as I
get more info #SanJose

9 Jun via Seesmic twhitl 77 Favorite 3 Retwest 4 Reply
-5 m




G

.@PGE4Me is the worst. They are
billing me for days I wasn't living in the
unit. Do not use their online stop
service. It doesn't work!!!

a jeffsoto
Jeff Soto

@jetfsoto Hi there - can you follow and
DM me your account information so I
can assist? Thanks!

- PGE4Me

Wald  PGSE

the power of twitter. @PGE4Me just
called me to correct the 1ssue.

jeffsoto

Jeff Soto




Questions and Answers

ENERGY STAR

<EPA
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